
  

This is a Permission Block and serves as a pre-header, too. 
Asking for people to unsubscribe right up front is important. 

 
A logo or your name and an image of your art at the top 
is a must. This will be your forever (if possible) way to 
insure recognition. This branding should match your 
website, business cards and so forth. 

A link (but not a  CTA) to your 
website. You are not selling 
in this first email. You are 
just getting acquainted. 

First order of business: Reminder 
of how you “met” and why you 
are getting in touch. 

Photos of work to help remind and create a 
connection ABOVE the scroll lines. They are both 
linked to the website and have “alt tags” embedded. 

Let the subscriber know what to expect in 
the future. They are more likely to stay on 
your list if they know what to expect. 

Close by letting them know 
you have good things to 
share, but restating that they 
can unsubscribe any time. 

 A friendly smile goes a long way! And inviting them to contact you 
(no selling in this email) is always good form.  The next email will 
have a very different tone and intention. And it will happen in about 
3 weeks. It will feel like 4 or 5 weeks to the subscribers, but this new 
relationship can’t wait that long to re-connect. 3 weeks is the goal. 
You can settle into once a month after that if that is your goal. 

Anatomy of the first email! 


